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89% of Northern 
Arizona University 
(NAU) undergraduate 
alumni and 91% of 
postgraduate alumni, 
if they had to do it 
all over again, would 
still attend NAU to 
obtain their degree. 

EXECUTIVE SUMMARY

Nearly all NAU alumni have one thing in common: They are happy 
with their decision to earn a degree from NAU. Given alumni’s 
positive retrospective view of their choice to attend NAU, the 
question remains — what makes the NAU experience unique, and 
how does this experience impact alumni after graduation?

In the spring of 2018, Gallup and NAU conducted a survey to address 
these questions. The survey generated responses from nearly 
10,000 NAU graduates, including 7,611 undergraduate alumni and 
1,888 postgraduate alumni who graduated as early as 1947 and as 
recently as 2017. Based on the Strada-Gallup Alumni Survey (formerly 
the Gallup-Purdue Index), a nationally representative survey of more 
than 70,000 U.S. college graduates, this survey collected information 
about the NAU college experience and graduates’ lives after 
graduation, including their well-being and workplace engagement. 

This report demonstrates that NAU is unique in a key way: Compared 
with its peer institutions, NAU provides support to a greater 
percentage of its students. The depth of student support at NAU 
drives key outcomes such as alumni attachment, well-being and 
employee engagement. 
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Strong numbers of students of all backgrounds report having had 
mentors, professors who cared about them as a person and a 
professor who made them excited about learning. Native American, 
Hispanic and first-generation students receive more emotional 
support than their peers nationally during their time in college. These 
results suggest that, as one of the largest Native American-serving 
institutions in the country and a member of the Hispanic Association 
of Colleges and Universities (HACU), NAU is delivering on its goal of 
ensuring accessibility and inclusiveness.

Finally, NAU graduates thrive in their well-being and boast strong 
employment outcomes. NAU alumni living in Arizona have higher well-
being and workplace engagement than Arizona residents as a whole. 
In turn, NAU alumni play an important role in their state and local 
communities and economies as engaged citizens and employees. 

A majority of NAU 
alumni (52%) agree 
that their education 
was worth the cost. 



INTRODUCTION
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INTRODUCTION

Job and graduate school placement rates and alumni salaries are traditional metrics for 
measuring the value of a college education. While these may be the easiest outcomes 
to assess, they do not fully capture the experience and impact of a college education. 
These metrics have some merit, but they do not provide a holistic view of college 
graduates’ lives, nor do they demonstrate how alumni fare years after their college 
experience. Placement rates and salaries alone do not adequately reflect the missions of 
higher education institutions. They fail to address some of the primary reasons students 
attend college — not just to get a job, but to follow a fulfilling career path and to make a 
meaningful and lifelong contribution to society.

Since 2014, Gallup has surveyed a nationally representative sample of more than 
70,000 U.S. college graduates to measure their postcollegiate well-being and workplace 
engagement, mapping these measures back to their undergraduate experiences. This 
study, the Strada-Gallup Alumni Survey, represents a landmark effort to measure the 
long-term outcomes of college graduates — in effect, giving colleges and universities 
the opportunity to assess their success in preparing students for meaningful lives and 
careers. Working with university partners, Gallup examines graduates’ outcomes and 
compares them with results from the national Strada-Gallup Alumni Survey, providing 
a benchmark on key outcomes and experiences that indicates opportunities for 
continuous improvement.

Northern Arizona University’s Vision 

NAU leads the way to a better Arizona and a sustainable world through 
personalized attention to student success and scholarly excellence.1 Gallup, 
because of its unique approach to studying alumni outcomes, is ideally positioned to 
evaluate Northern Arizona University’s advancement toward this central vision. 

Gallup measures alumni’s well-being, institutional attachment and employee engagement, 
mapping them back to graduates’ reflections on their experiential learning and support 
experiences as NAU students. Gallup surveyed both undergraduate and postgraduate 
alumni to examine the overall NAU student experience.

1 Northern Arizona University, 2018-2025 Strategic Plan. Retrieved from https://nau.edu/strategic-plan-2025/
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Great Lives: Well-Being

Gallup and Sharecare developed the Gallup-
Sharecare Well-Being Index to measure the 
important aspects of a life well-lived. The index, 
which is based on decades of Gallup and Sharecare 
global research, employs 10 questions that measure 
well-being in five interrelated elements:

Purpose Well-Being: Liking what you do each 
day and being motivated to achieve your goals 

Social Well-Being: Having strong and supportive 
relationships and love in your life

Financial Well-Being: Managing your economic 
life to reduce stress and increase security

Community Well-Being: Liking where you live, 
feeling safe and having pride in your community

Physical Well-Being: Having good health and 
enough energy to get things done daily

Gallup categorizes individuals as “thriving,” 
“struggling” or “suffering” in each element 
according to how they respond to that facet of 
their well-being:

Thriving: Well-being that is strong and consistent 
in a particular element

Struggling: Well-being that is moderate or 
inconsistent in a particular element

Suffering: Well-being that is low and inconsistent 
in a particular element

Great Experiences: Collegiate Life

Gallup’s research on U.S. college graduates has 
consistently revealed that six key undergraduate 
experiences strongly relate to workplace 
engagement and well-being after graduation. These 
findings debunk the conventional belief that the 
type of institution students attend is the most 
meaningful factor determining whether graduates 
have fulfilling careers and lives. Gallup’s study 
of alumni outcomes suggests that how alumni 
experienced college matters more.

Great Jobs: Workplace Engagement

Workplace engagement is more nuanced than 
simple job satisfaction. Engaged employees are 
intellectually and emotionally connected with their 
organizations and work teams because they are 
able to do what they are best at, they like what they 
do at work and they have someone at work who 
cares about their development.

Gallup’s expertise on employee engagement is 
rooted in more than 30 years of research on the 
workplace conditions that most consistently relate 
to employee and workgroup performance. Based 
on employees’ responses to questions about 
these elements of their working lives, Gallup 
categorizes workers as engaged, not engaged or 
actively disengaged.

Great Advocates: Alumni Attachment

Gallup’s global research on behalf of hundreds 
of organizations and institutions examines the 
populations they serve and their emotional 
connection to the organizations, measuring what 
drives their engagement and the attributes of 
those who are engaged versus those who are not. 
Similarly, Gallup examines the emotional connection 
alumni have to their alma mater, determining 
which experiences and attributes relate to a lasting 
sense of connection and commitment to their 
undergraduate university. Because students spend 
a significant amount of resources preparing for life 
outside of college, it is crucial to gauge whether the 
experiences they had in college promote a well-
lived life, and particularly the extent to which they 
believe their education was worth the cost.
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National Comparisons

Results in this report are based on a census survey of all alumni with an email 
address on file with NAU. The respondents include 7,611 undergraduate alumni and 
1,888 postgraduate alumni who received their degree from NAU between 1940 and 
2017. Results from undergraduate alumni are compared with data from respondents 
in the national Strada-Gallup Alumni Survey, while NAU postgraduate alumni are 
compared with data from the Gallup-Purdue Index national postgraduate study. In this 
report, NAU alumni are compared with the following groups:

National Peers (Undergraduate Survey): This comparison group includes 2,141 
graduates from a list of peer institutions established by the Arizona Board of Regents: 
Bowling Green State University-Main Campus, George Mason University, Georgia 
State University, Kent State University-Kent Campus, Northern Illinois University, 
Ohio University-Main Campus, Old Dominion University, Southern Illinois University 
Carbondale, The University of Alabama, University of Akron-Main Campus, University 
of Maine, University of Nevada-Las Vegas, University of North Carolina at Greensboro, 
Western Michigan University and Wichita State University. 

Regional Competitors (Undergraduate Survey): This comparison group includes 
1,711 graduates from a custom list of institutions from NAU’s region: Arizona State 
University, University of Arizona, University of Nevada-Las Vegas, University of 
Nevada-Reno, San Diego State University, Colorado State University, California State 
University-San Marcos, Grand Canyon University and University of New Mexico. 

Postgraduate Alumni Nationally (Postgraduate Survey): The results for this 
group are from the Gallup-Purdue Index national postgraduate study. The sample 
consists of 14,693 college graduates who received a master’s degree or higher, living 
in all 50 U.S. states and the District of Columbia.
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 81%

 68%

 79%

 78%

Asian Alumni

Black Alumni

Hispanic Alumni

Native American Alumni

57%

KEY FINDINGS

1 A greater percentage of NAU alumni strongly 
agree that they were supported during 
their time as students — meaning that they 
are more likely to strongly agree with having 
had key experiences during their time at NAU: 
professors who cared about them as a person, 
at least one professor who made them excited 
about learning, and a mentor who encouraged 
them to pursue their goals and dreams. 

*Indicates that outcome is statistically different than NAU alumni’s 
outcome at the 95% confidence level

2 NAU alumni have a stronger attachment 
to their university — meaning that they 
strongly agree that their alma mater was the 
perfect school for them and that they can’t 
imagine a world without their alma mater.

*Indicates that outcome is statistically different than NAU alumni’s 
outcome at the 95% confidence level

3 NAU graduates report that the university is inclusive and provides equitable support to 
its students.

Was NAU a good place or not a good place for: 
Students who are members of racial and ethnic minorities? % Good place

NAU
Alumni

National
Peers

Regional 
Competitors

28%

15%*

13%*

NAU ALUMNI19%
9%* National Peers

11%* Regional Competitors
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 58%

 61%

 47%

 50%

 38%

Purpose

Social

Financial

Community

Physical

4 A greater percentage of NAU alumni find 
value in their education. 

My education from [Institution Name] 
was worth the cost. % Strongly agree

*Indicates that outcome is statistically different than NAU alumni’s 
outcome at the 95% confidence level

5 NAU postgraduate alumni are more 
likely to be thriving in their overall well-
being and to be prepared for life after 
graduate school.

[Institution Name] prepared me well for life 
outside of graduate school. % Strongly agree

*Indicates that outcome is statistically different than NAU alumni’s 
outcome at the 95% confidence level

6 Nearly all well-being outcomes among NAU alumni are higher than among graduates from 
comparison groups. Well-being outcomes of NAU alumni residing in Arizona are higher than those of 
Arizona’s population as a whole.

% of NAU Undergraduates Thriving, by Well-Being Element 

NAU
Alumni

National
Peers

Regional 
Competitors

52%

46%*

48%*

NAU POSTGRADUATE 
ALUMNI34%

31%* Postgraduate Alumni 
Nationally



TRANSFORMATIVE 
EXPERIENCES
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TRANSFORMATIVE EXPERIENCES 

One of NAU’s core values is being student-centered: “We place student success at the center 
of our academic and service planning, policies and programs.”2 Gallup’s unique indicators of 
experiential learning and student support show that NAU is fulfilling many facets of this vision, 
particularly in terms of supporting its students. 

In its analysis of college graduates nationwide using the Strada-Gallup Alumni Survey, Gallup 
has identified six critical college experiences that are strongly associated with well-being and 
engagement at work. 

Gallup classifies graduates as having had support in college if they strongly agree they had all 
three experiences: 

 • a professor who cared about them as a person

 • at least one professor who made them excited about learning 

 • a mentor who encouraged them to pursue their goals and dreams

Gallup classifies graduates as having had experiential learning in college if they: 

 • had a job or internship that allowed them to apply what they were learning in the classroom 

 • strongly agree they worked on a project that took a semester or more to complete 

 • strongly agree they were extremely active in extracurricular activities and organizations

These measures give NAU stakeholders insights into how successful the university has been in 
developing these key opportunities for students. 

2 https://nau.edu/strategic-plan-2025/
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Student Support

Overall, NAU alumni report receiving more support than college 
graduates nationally. Nearly three-quarters of undergraduate alumni 
(71%) strongly agree they had at least one professor at NAU who made 
them excited about learning. Additionally, 37% of NAU undergraduate 
alumni strongly agree that their professors cared about them as a 
person, while 28% strongly agree they had a mentor who encouraged 
them to pursue their goals and dreams.

% Strongly Agree
NAU 

Alumni
National 

Peers
Regional 

Competitors

I had at least one 
professor at NAU who 
made me excited 
about learning.

71% 59%* 58%*

My professors at NAU 
cared about me as 
a person.

37% 18%* 18%*

While attending NAU, 
I had a mentor who 
encouraged me to pursue 
my goals and dreams.

28% 19%* 20%* 

*Indicates that outcome is statistically different than NAU alumni’s outcome at the 95% 
confidence level

Among those who strongly agree that they had a mentor at NAU, 81% 
said the mentor was a professor — much higher than the percentage 
of national peer (60%) and regional competitor graduates (58%) who 
said the same. Thirty-three percent said their mentor was a faculty/staff 
member, while similar percentages of alumni said their mentor was a 
friend (34%) or family member (30%). 

Overall, nearly one in five NAU undergraduate alumni had all 
three support experiences in college. This is higher than both 
comparison groups. Additionally, 23% of NAU postgraduate alumni 
had all three support experiences during their time at NAU compared 
with 18% of postgraduate alumni nationally. Among the different 
colleges at NAU, undergraduate alumni from the College of Arts and 
Letters were mostly likely to have had all three support experiences 
(24%). 3

3 Odds ratio results from a logistic regression analysis.

Compared with those 
who do not strongly agree, 
undergraduate alumni who 
strongly agree they had a 
professor who cared about 
them as a person have:3

2.6x
higher odds of being 
attached to NAU

2.5x
higher odds of strongly 
agreeing that their degree 
at NAU was worth the cost

2.1x
higher odds of being 
extremely likely to 
recommend NAU

1.5x
higher odds of thriving in 4 
or 5 well-being elements

1.4x
higher odds of being 
engaged in their workplace
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Undergraduate Student Support

  NAU Alumni National Peers  Regional Competitors

*Indicates that outcome is statistically different than NAU alumni’s outcome at the 95% confidence level

Experiential Learning

While NAU alumni outpace graduates from comparison groups in terms of receiving 
support in college, their experiential learning opportunities are on par with college 
graduates nationally. Seven percent of NAU alumni had all three experiential learning 
opportunities compared with 5% of graduates from national peer institutions and 7% 
of graduates from regional competitors. While a similar percentage of NAU alumni, 
compared with other graduates, had an internship or worked on a project that took more 
than a semester to complete, NAU graduates were slightly more likely to be involved in 
extracurricular activities.

% Yes/Strongly Agree
NAU 

Alumni
National 

Peers
Regional 

Competitors

While attending NAU did you have 
a job or internship that allowed you 
to apply what you were learning in 
the classroom?

54% 52% 55%

While attending NAU, I worked on a 
project that took a semester or more 
to complete.

33% 29%* 31%

I was extremely active in extracurricular 
activities and organizations while 
attending NAU.

21% 17%* 14%* 

*Indicates that outcome is statistically different than NAU alumni’s outcome at the 95% confidence level

19% 9%* 11%*
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While overall, NAU alumni are similar to graduates from other institutions in the 
percentage who had jobs or internships, recent NAU graduates have gained these key 
experiences. From 2011 to 2017, the percentage of NAU undergraduate alumni who had a 
job or internship where they applied what they were learning in the classroom increased 
by 16 percentage points. This reflects a larger national trend of recent graduates being 
more likely to have had useful internships.4 Additionally, graduates from the College of 
Health and Human Services (61%) and the College of Education (59%) were most likely 
to have had an applied job or internship at NAU.

While attending NAU did you have a job or internship that allowed you to apply 
what you were learning in the classroom? % Yes

Student-faculty research at the undergraduate level has also increased since 2011: 41% 
of 2017 graduates participated in a research project with a faculty member versus 24% of 
2011 graduates. 

4 https://news.gallup.com/poll/179201/recent-grads-likely-useful-internships.aspx

Graduation Year

2013 2014 2015 2016 201720122011

47%

55%
57%

61%
63%

56% 56%
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Alumni Attachment

Undergraduate alumni who strongly agree that they had professors who cared about 
them as a person have 2.6 times the odds, compared with those who do not strongly 
agree, of being attached to NAU. Undergraduate alumni who strongly agree that they 
had a mentor who encouraged them to pursue their goals and dreams have 1.6 times the 
odds of being attached to NAU.5 

These results also help explain why NAU has higher alumni attachment than all 
comparisons groups.

NAU Alumni Are More Emotionally Attached to Alma Mater

  NAU Alumni National Peers  Regional Competitors

*Indicates that outcome is statistically different than NAU alumni’s outcome at the 95% confidence level

Postgraduate alumni are less likely to be attached to NAU (21%) than are NAU 
undergraduates (28%), but NAU postgraduate alumni are still more emotionally attached 
to their university than are their peers nationally (16%). Alumni attachment is similar 
when comparing undergraduate students who completed some of their classes online 
(24%), those who completed all of their classes online (26%) and those who completed 
all of their classes at a physical campus location (29%).

5 All odds ratios reported are from a logistic regression model of alumni attachment.

28% 15%* 13%*



ACCESSIBILITY & 
INCLUSIVENESS
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ACCESSIBILITY & INCLUSIVENESS 

Another one of NAU’s core values is diversity: “We strengthen 
our community through diversity of cultures, experiences and 
perspectives.”6 Using a variety of metrics, Gallup examined the NAU 
community experience for students from all backgrounds, including 
Native American, Hispanic and first-generation college graduates. 

Campus Climate 

A majority of alumni overall (61%) said that NAU was a good place 
for students who are members of racial and ethnic minorities. This 
campus climate measure is even stronger when viewing the specific 
responses of alumni from racial or ethnic minorities. 

Was NAU a good place or not a good place for: Students who 
are members of racial and ethnic minorities?

 

6 https://nau.edu/strategic-plan-2025/

Asian Alumni

Black Alumni

Hispanic Alumni

Native American Alumni

White Alumni

81% 7% 12%

68% 15% 17%

79% 5% 16%

78% 9% 13%

57% 3% 40%

% Good place % Don’t know% Not a good place

47% of alumni 
overall said NAU 
was a good place for 
lesbian, gay, bisexual 
or transgender 
students, higher 
than national peers 
(41%) and regional 
competitors (39%). 
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Roughly 4 in 10 NAU alumni interacted with people from different backgrounds on a 
regular basis, which suggests that while the overall campus climate is welcoming, there 
is still room for encouraging a more inclusive student experience. NAU alumni were more 
likely than their peers nationally to have regularly interacted with students from different 
backgrounds, yet students from regional competitors were significantly more likely to 
have had these interactions.

While attending [Institution Name], I interacted with people from different 
backgrounds on a regular basis. % Strongly agree

42%
NAU UNDERGRADUATE 
ALUMNI

28%* National Peers

53%* Regional Competitors

*Indicates that outcome is statistically different than NAU alumni’s outcome at the 95% confidence level

Inclusive Support 

Twenty percent of first-generation college students received all three support 
experiences, along with 19% of black, 21% of Asian, 22% of Native American and 23% 
of Hispanic undergraduates.

As a university with one of the highest percentages of Native American enrollment, with 
students representing 128 different tribes, NAU has the goal of becoming the nation’s 
leading university serving Native Americans.7 Indeed, outcomes among Native American 
NAU alumni exceed those of Native American college graduates nationally.

% Thriving/Strongly Agree
Native American 

NAU Alumni
Native American College 

Graduates Nationally

% Thriving in All Five 
Well-Being Elements 12% 9%*

[Institution Name] was the perfect 
school for people like me. 47% 36%*

While attending [Institution Name], 
I had a mentor who encouraged me 
to pursue my goals and dreams.

35% 27%*

*Indicates that outcome is statistically different than NAU alumni’s outcome at the 95% confidence level

7 https://nau.edu/strategic-plan-2025/
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These positive outcomes are mirrored by Hispanic NAU alumni when compared with 
Hispanic college graduates nationally. NAU is an associate member of the Hispanic 
Association of Colleges and Universities,8 a national organization of colleges and 
universities committed to Hispanic higher education success.9 Hispanic NAU alumni are 
more likely than Hispanic college graduates nationally to be thriving in their well-being. 
Additionally, NAU graduates are much more likely than Hispanic graduates nationally 
to have a strong affiliation to their alma mater and to have had a mentor while they 
were students.

% Thriving/Strongly Agree
Hispanic 

NAU Alumni
Hispanic College 

Graduates Nationally

% Thriving in All Five 
Well-Being Elements 15% 9%*

[Institution Name] was the perfect 
school for people like me. 56% 33%*

While attending [Institution Name], 
I had a mentor who encouraged me 
to pursue my goals and dreams.

34% 24%*

*Indicates that outcome is statistically different than NAU alumni’s outcome at the 95% confidence level

The high degree of mentorship is especially significant since racial and ethnic minorities 
and first-generation college students rate the help they received from mentors, 
particularly academic advisors, more highly than do their counterparts.10 Among Gallup’s 
six key college experiences, mentorship has the strongest relationship to 
positive long-term life outcomes such as well-being and employee engagement.

8  NAU’s Yuma branch campus is designated as a Hispanic Serving Institution (HSI) under the Department of Education.

9  https://www.hacu.net/hacu/HACU_101.asp 
10  Strada Education Network and Gallup. (2017). Strada-Gallup 2017 College Student Survey. Retrieved from http://news.

gallup.com/reports/225161/2017-strada-gallup-college-student-survey.aspx  

https://www.hacu.net/hacu/HACU_101.asp
http://news.gallup.com/reports/225161/2017-strada-gallup-college-student-survey.aspx
http://news.gallup.com/reports/225161/2017-strada-gallup-college-student-survey.aspx


NAU Vision: Inclusion, Transformation and Impact | Alumni Survey

Copyright © 2018 Gallup, Inc. All rights reserved.
20

Financial Access 

Affordability — a basic component to access — is a major strength of NAU. Thirty-two 
percent of undergraduates and 27% of postgraduates cite the cost of attendance as a 
main reason for choosing NAU. Additionally, availability of flexible programs (e.g., part-
time, evening or online programs) is another major draw for postgraduates to attend NAU, 
at 41%. A majority of postgraduates cite this flexibility as a main reason for attending 
NAU, including 73% who attended online, 72% from the East Valley campus and 66% 
from other campuses. Flexible programs were also a main reason for nearly a quarter of 
postgraduates who attended the Flagstaff Mountain campus (23%). 

My education from [Institution Name] was worth the cost. % Strongly agree

52%
NAU ALUMNI

46%* National Peers

48%* Regional Competitors

*Indicates that outcome is statistically different than NAU alumni’s outcome at the 95% confidence level

NAU alumni who currently reside outside of Arizona are more likely to strongly agree that 
their education from NAU was worth the cost (56%) than NAU alumni in Arizona (49%).  

While NAU graduates are more likely to strongly agree that their education was worth 
the cost, this percentage declines as student debt increases — a trend seen nationally 
in Gallup’s research on the relationship between student loan debt and this important 
outcome.11 

Undergraduate Alumni: My education from NAU was worth the cost. 
% Strongly agree

11  Gallup-Purdue Index 2015 Report

$0 $1-$10,000 $10,001-$20,000

Undergraduate Student Debt Amount

$20,001-$40,000 Over $40,000

59% 60%

40%

53%

32%



ALUMNI IMPACT
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ALUMNI IMPACT

The NAU experience has an important impact on the lives of alumni 
today. NAU alumni are thriving in more well-being elements than 
alumni from comparison schools. Furthermore, NAU alumni make 
measurable contributions to their individual communities and the 
state of Arizona as a whole. 

Well-Being 

Percentage of Undergraduate Alumni Thriving in All Five 
Well-Being Elements

*Indicates that outcome is statistically different than NAU alumni’s outcome at the 95% confidence level

Approximately the same percentage of postgraduate alumni (19%) are thriving in all five 
well-being elements — a higher share than postgraduate alumni nationally (15%). 

Overall, NAU alumni’s well-being is associated with their graduation date: NAU 
undergraduate alumni who graduated in earlier decades are thriving in more well-being 
areas than are more recent alumni. This is a trend also reflected in Gallup’s national 
research. 

% Thriving in All Five Well-Being Elements, Alumni by Graduation Decade

37% 28% 23% 14% 10% 6%

1960-1969 1970-1979 1980-1989 1990-1999 2000-2009 2010-2017

A larger percentage 
of NAU alumni 
is thriving in all 
five well-being 
elements (purpose, 
social, financial, 
community and 
physical). 

NAU
Undergraduate Alumni

National Peers

Regional Competitors

15%

9%*

11%*
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NAU alumni living in Arizona have greater well-being than Arizona residents as 
a whole. Comparing NAU alumni currently living in Arizona to Gallup’s existing well-being 
research on Arizona residents,12 NAU postgraduate alumni are more likely to be thriving 
in all areas of well-being. Undergraduate alumni living in Arizona have greater well-being 
than Arizona residents in all elements, except for financial well-being. 

% Thriving
NAU Undergraduate Alumni 

Residing in Arizona
NAU Postgraduate Alumni 

Residing in Arizona
All Arizona 
Residents

Purpose 59% 68% 39% 

Social 56% 60% 39% 

Financial 43% 50% 44% 

Community 49% 53% 42% 

Physical 35% 41% 32% 

12 G1K/Gallup Daily Tracking Outbound Phone Poll, U.S. Working Population (2017)            
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Workplace Engagement 

Gallup has shown that employee engagement has an important impact on a variety of 
business outcomes, such as profitability, productivity, turnover and employee safety. 
Yet, only 33% of U.S. employees and 35% of Arizona employees are engaged.13 Among 
employed NAU graduates who currently live in Arizona, 37% of undergraduate alumni and 
44% of postgraduate alumni are engaged at work.

Employee Engagement Among Arizona Employees

Graduates of NAU’s College of Health and Human Services are the most likely to be 
engaged employees (42%), followed closely by graduates of the College of Arts and 
Letters (40%). Strong employee engagement among NAU undergraduate alumni is not 
related to their graduation date. Regardless of the stage in their career, employed NAU 
alumni are more engaged in their workplaces than employees nationally.

Employee Engagement, Alumni by Graduation Decade

37% 38% 40% 38% 38%

1970-1979 1980-1989 1990-1999 2000-2009 2010-2017

Preparedness for Life After College

More than 4 in 10 NAU undergraduate alumni (43%) report that their major is completely 
related to their current work, a higher percentage than alumni at national peer and 
regional competitors. This suggests that NAU graduates are better able to transfer 
their skills and directly apply their classroom experiences to their current profession. 
Additionally, NAU alumni feel better prepared than their peers for life outside of college.

13 Gallup. (2017). State of the American Workplace.

Employed NAU Undergraduate 
Alumni Residing in Arizona

37%
Employed NAU Postgraduate 
Alumni Residing in Arizona

44%
Arizona Employees 
Overall 

35%



NAU Vision: Inclusion, Transformation and Impact | Alumni Survey

Copyright © 2018 Gallup, Inc. All rights reserved.
25

Undergraduate Alumni: [Institution Name] prepared me well for life outside of 
college. % Strongly agree

30%
NAU ALUMNI

25%* National Peers

23%* Regional Competitors

*Indicates that outcome is statistically different than NAU alumni’s outcome at the 95% confidence level

Recommending NAU

Overall, alumni are highly likely to recommend NAU. Nearly half of undergraduate alumni 
are extremely likely to recommend NAU to friends, family and colleagues. This finding 
is strongly related to support experiences: Undergraduate alumni who strongly agree 
that they had professors who cared about them as a person have 2.1 times the odds, 
compared with those who do not strongly agree, of being extremely likely to recommend 
NAU. Undergraduate alumni who strongly agree that they had a professor who made 
them excited about learning have 2.1 times the odds of being extremely likely to 
recommend NAU.14

Undergraduate Alumni: On a scale of 0 to 10 where 0 means you are not at all 
likely and 10 means you are extremely likely, how likely is it that you would 
recommend NAU to family, friends or colleagues? 

% 10 - Extremely likely to recommend

  NAU Alumni National Peers  Regional Competitors

*Indicates that outcome is statistically different than NAU alumni’s outcome at the 95% confidence level

Indeed, more than 4 in 10 NAU alumni (43%) have encouraged a high school student to 
attend NAU. This ranks as one of the top ways that NAU alumni support their alma mater, 
along with wearing NAU apparel in public (60%) and giving a monetary donation (31%). 

14 All odds ratios reported are from a logistic regression model of alumni attachment.

45% 32%* 34%*
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FINAL THOUGHTS 

This study takes a broad look at measures of meaningful college experiences and 
examines how they impact NAU graduates’ workplace engagement, well-being and 
attachment to their alma mater. By examining how NAU is progressing toward its primary 
vision as a university, the NAU community can structure the experiences of its students 
to continue to maximize long-term impact.

Results from the 2018 NAU alumni study show that the university is excelling in providing 
student support, including highly supportive faculty who frequently serve as valuable 
mentors to their students. Alumni who had caring faculty and staff who made them 
excited about learning are more likely to be thriving in their well-being, engaged as 
employees and attached to their university. Importantly, having these experiences is not 
something that only select students enjoy — students from all backgrounds have had 
experiences during their time as college students that are having a positive impact on 
their lives after graduation. When compared with their peers nationally, Native American, 
Hispanic and first-generation students are more supported and have better postgraduate 
outcomes. Additionally, NAU alumni living in Arizona have higher well-being and 
workplace engagement than Arizona residents as a whole.

The depth of student support at NAU should be further emphasized to maximize long-
term graduate outcomes and deliver on NAU’s stated vision of becoming a more 
inclusive, accessible and transformative university. 



METHODOLOGY
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METHODOLOGY

Results for the Northern Arizona University alumni study are based on web surveys 
conducted May 7-June 4, 2018, with a sample of 7,611 NAU undergraduate alumni and 
1,888 NAU postgraduate alumni. Alumni who completed both an undergraduate and 
postgraduate degree at NAU received the undergraduate alumni survey only. Alumni 
were included in the study if NAU had an email address on file, and NAU provided 
97,995 alumni email addresses in total (76,794 for undergraduate alumni and 21,201 for 
postgraduate alumni). 

Results for the Strada-Gallup Alumni Survey (formerly known as the Gallup-Purdue 
Index), the study used for comparison purposes, are based on web surveys conducted 
February 4-March 7, 2014, December 16, 2014-June 29, 2015, and August 22-October 
11, 2016, with a random sample of 29,560 respondents, 30,151 respondents and 11,483 
respondents, respectively, with a bachelor’s degree or higher, aged 18 and older, with 
internet access, living in all 50 U.S. states and the District of Columbia.

The 2014 Strada-Gallup Alumni Survey sample was compiled from two sources: the 
Gallup Panel and the Gallup Daily tracking survey. The 2015 and 2016 Strada-Gallup Alumni 
Survey samples were recruited via the Gallup Daily tracking survey. The Gallup Panel is 
a proprietary, probability-based longitudinal panel of U.S. adults who are selected using 
random-digit-dial (RDD) and address-based sampling methods. The Gallup Panel is not 
an opt-in panel. The Gallup Panel includes 60,000 individuals, and Panel members can be 
surveyed by phone, mail or web. Gallup Panel members with a college degree and access 
to the internet were invited to take the Strada-Gallup Alumni Survey online. The Gallup 
Daily tracking survey sample includes national adults with a minimum quota of 70% 
cellphone respondents and 30% landline respondents, with additional minimum quotas 
by time zone within region. Landline and cellular telephone numbers are selected using 
RDD methods. Landline respondents are chosen at random within each household on the 
basis of which member had the most recent birthday. Gallup Daily tracking respondents 
with a college degree who agreed to future contact were invited to take the Strada-Gallup 
Alumni Survey online.

Strada-Gallup Alumni Survey interviews are conducted via the web, in English only. 
Samples are weighted to correct for unequal selection probability and nonresponse. 
The data are weighted to match national demographics of gender, age, race, Hispanic 
ethnicity, education and region. Demographic weighting targets are based on the most 
recent Current Population Survey figures for the aged 18 and older U.S. bachelor’s degree 
or higher population.
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All reported margins of sampling error for the Strada-Gallup Alumni Survey of all college 
graduates include the computed design effects for weighting.

For results based on those with a bachelor’s degree from a national peer institution, 
the margin of sampling error is ±3.0 percentage points at the 95% confidence level.

For results based on employee engagement of those with a bachelor’s degree from a 
national peer institution, the margin of sampling error is ±3.6 percentage points at the 
95% confidence level.

For results based on those with a bachelor’s degree from a regional competitor, the 
margin of sampling error is ±3.3 percentage points at the 95% confidence level.

For results based on employee engagement of those with a bachelor’s degree from 
a regional competitor, the margin of sampling error is ±4.2 percentage points at the 
95% confidence level.

For results based on the total sample of those with a postgraduate degree, the 
margin of sampling error is ±1.1 percentage points at the 95% confidence level.

For results based on employee engagement of those with a postgraduate degree, the 
margin of sampling error is ±1.3 percentage points at the 95% confidence level.



NAU Vision: Inclusion, Transformation and Impact | Alumni Survey

Copyright © 2018 Gallup, Inc. All rights reserved.
31

ABOUT NORTHERN ARIZONA UNIVERSITY 

Northern Arizona University is a public, four-year, R2: Doctoral Universities – Higher 
Research Activity University.15 As a state institution, it services more than 22,000 
students on the Flagstaff Mountain campus and nearly 9,000 students statewide and 
online. One of the goals of Northern Arizona University is to serve the citizens of rural 
Arizona and the Four Corners region, and this is done in part by distance education 
and through online delivery resources.

NAU has a diverse student population and a commitment to involve minority students 
in research. It is ranked in the top 15 in enrollment of Native American students 
among four-year, public institutions in the United States. NAU also ranks in the 
top 10 among all four-year, public institutions in Native American graduate student 
enrollment. The Native American students are diverse and originate from 128 tribes, 
the largest segment from the Navajo, Hopi and Cherokee tribes. NAU is also an 
Associate Member of the Hispanic Association of Colleges and Universities, and the 
Yuma branch campus is designated as a Hispanic Serving Institution (HSI) under the 
Department of Education. A major part of NAU’s mission is to be recognized as a 
national leader in providing educational opportunities for Native American students. 

ABOUT GALLUP
Gallup delivers analytics and advice to help leaders 
and organizations solve their most pressing problems. 
Combining more than 80 years of experience with its 
global reach, Gallup knows more about the attitudes 
and behaviors of employees, customers, students and 
citizens than any other organization in the world.

15 Carnegie Basic Classification 2015.




